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FIGURE 1.
Global advertising spend by category.
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Source: IBM Institute for Business Value analysis based on an amalgamation of industry forecasts.

CAGR
(2006-2010)

[ Mobile advertising /41\\

Global Internet "I 20 II'|

W Interactive TV promotions| 19 .'l

In-game advertising \\19 /
U.S. product placement 20
Global cable/multichannel 5
B Global broadeast 5
W U.5. M50 advertising 5
Global radio and outdoor 5
(lobal magazine 4
Global newspaper 2
U.S. local station 2

A Digital, mobile &
interactive are the key to
industry growth rate
(outpaced industry
forecasts by 25940% in
the last 2 years).

A Mature channels (print,
direct marketing and TV)
have single digit growth
forecasts.

A Combined growtto

interactive formats over
20%.
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FIGURE 2.
U.S. content subscription services adoption by age group.

18-24 25-34 35-44 45-54 95+

TV: Premium video content 7,17 7&7 727

Online: Social networking sites

A

Online: User-generated content sites Xy

Online: Music service (e.g., Rhapsody) ‘;k

Online: Newspaper subscription

Online: e-Book subscription

Portable: Music service (e.g., iTunes) 3%

Mobile: Internet plan 7,’3'

Mobile: Content plan

‘f_( Highest adoption | M!as§ Iadc::ptmn {greater than or equal to 50%) Mndlerate adpptmn (20-29%)
aCross age groups Significant adoption (40-49%) Partial adoption (10-19%)
Strong adoption (30-39%) B Niche adoption (less than 10%)

Source: IBM 2007 Digital Consumer Study:
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advertisng  \ audiences>

AConsumers have more options for entertainr,nentv. TV vs. internet, game
O2yazfsSas Y20AfS RSOAOSasz X
VTV increasingly becoming a secondary background media

AMore consumers spend significant amount s of time in Internet than with 7
V Especially 124 &gadgedtierqearly adopters w > 4 multimedia
devices).

AFragmentation of both audience and attention
V Mass adoption only in Social Networking w respondents under 35
V Younger audiences are far less willing to pay.
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advertisng  \ audiences>

main trends

AAs users migrate to new screesswill do advertising dollars
V [ads sponsor 50% of TV in major markets]
V Synchronization
AUsers in control
V VOD used by 50% of respondents in US & UK
V DVR penetration in USA almost 50%
V 50% of respondents watch at least 50% of TV contents on
reply with ad skipping capabilities
AMultimedia devices
V Germany >>70% mp3  40% internet phone
V Global >>50% mp3 20% internet phone
V Mobile TV
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Index of U.S. ad-spend growth: All television
versus consumer Internet.
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Source: IBM Institute for Busingss Value analysis based on an
amalgamation of industry forecasts.
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& YouTube - Broadcast Yourself, - Windows Intemet Explorer |

T ) ]

http://www:youtube.com/?locale=en_US&persist_locale=1

(<ICME

2l

(& Current // Home - Windows Internet Explorer

@\/ - [ 2] http://current.com/

2 -

¢ 4 | {Y YouTube - Broadcast Yourself.

B~ B v @ v [)Rage v (oo~

e

Broadcast Yourself Videos

Categories

Videos being watched right now...

. |
0326 |8 08:20 00:31

Promoted Videos

Google y Los Negoci...

Official Video Acti...

Sign Up | My Account | Historv | Help | LoglIn | Site: @

Channels

‘ Search ‘

Soraya - La Doice V...

mobuzzES MotoGP

Featured Videos

Featured

Most Viewed

How to Charge an iPod using
elec...

Check out our website!
hitp://householdhacker.com In this episode
we show you how to charge your iPod (or
other mp3 player) for u (more)

Time: 03:25

Kanye West Medley By David
Sides

SUBSCRIBE Now!!
www.myspace.com/davidsides

Time: 05:04

Your 3 Favorite City Places!

Tell us what 3 places you love most in your
city! Tell us why and where! If you cant film

Most Discussed

valemusic

See More Featured Videos

Top Favorites

ouseholdHacker
Views: 379,096
L2888

Howto & Style

kemiye1
Views: 199,278
Fokkk

Community (A Upload
Google
BISPING LIVE ON PAY-PER-VIEW
- TONIGHT
EVANS _ 10PMET/7PM PT

B 4 share
UFC 78 - Bisping vs. Evans. Login to rate video

Alexander vs. Silva - TONIGHT b 8.8 ¢
From: ufc 539 ratings
Comments: 164
Login Sian Up | Help
Username:
Password:

(Logh]
Forgot Username | Forgot Passwiord

Login with your Google account

What's New

YouTube Non ogram
Broadcast your cause! Apply for the Nonprofit

€ Internet | Protected Mode: On % 100%

n

¢ 4 | @] Current// Home

topics people viewpoints make tv

all the topics you care about to people who share your interests.

Y Homeless, Not
Voiceless

Madonna to host fashion party for chari

r Malawian orph

Done

links you find and media you make

in Februan

-~ &~ % Tools v

) page =

watch

>>explore what's on TV

u Bonds' indictment: can
you win in professional
sports without
steroids?

u Want to make an ad?
See the VCAM Hall of
Fame and learn from
the best.

Id m Wanna be the toast of
Slamdance?

on tv now

us channels:

directv 366

®100% ~

& Internet | Protected Mode: On
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& Facebook | Home - Windows Internet Explorer

« [ I3 http://wwwfacebook.com/home.php?

http://www.facebook.com/home.php?#

Profile edit

b
w R Facebook | Home
facebook
| Search v
Applications edit
(@ Photos
42 Groups
"
W
f
W
¢Cuantas
horas cree
I e
f necesarias
)
N
|
Bankinter?

Networks v

Friends v

News Feed

s joined the group

) Vargas

(7 LaZona La pelicula.

Estreno en cines el 9 de Noviembre

[ People of all ages can join Facebook.
All that your friends need to join Facebook is an email address. In

{™ Updated: Valentin Pedrosa, Oriol Lloret and Jakob Bondesen just got

messaged.

Hug Antonio back or do anything to your friends!

48 Ken Rutkowski joined the group I Love Bali,

Oriol Lloret shared a new item using Feedheads.

h are now friends.

Oriol Loret posted a link.
e Were Wrong

&

Warner Music Bos:

Someone in the music industry finally seeing the error of
their ways? A blue moon rose over Macau Wednesday
when Chairman and Chief ..

an poniendo en su

Lloret added the Appsaholic application.

Inbox v

Requests

el Custodio Delgado are now friends.

Y 1areyouint

25, 1 friend request
[5 1eventinvitation
48 1 group invitation

£ 3 zombie invita

R 2likeness quiz requests
B 1 musicinvitation

) 3 my music invitations
@ 2c
@ 1cause invitation

@ 1linkre

) 1grsiinvitation

Z¥ 1 superpol

invitation

A% 1 crowd doud invitation

Notifications

[EJ 5new notifications

Pokes
(& You were poked by
Oriol Lloret.
poke back | remove poke
Status Updates

‘ Update your status

sho

9

€ Internet | Protected Mode: On

{@ orkut - home - Windows Internet Explorer

R —

v [y Page v {3 Tools v

@@ + [O hitp:/www.orkut.com/Home.aspe? Te]x]|
w4 O orkut- home 5 -8 - v |2k Page ¥
orkut ea@m-o-F.com W= ot

1 fighters' dub invits

sse invitations

Welcome, Esteve

my friends (2)

#o ¥ 0 30 '
y | Profile views: Since Feb '06: 8
u;.o Recent visitors: Amit B, -Pune, Eder Gongalves, Elaine Cristina, José Luis Luis (15) )
Infante E
Today's fortune: Your love life will be happy and harmonious view all | manage

Esteve Almirall

& edit profile
updates from your friends @

8 profile

[A scrapbook no recent updates
& album my updates

05 videos

45 add stuff

lists

[ messages
& testimonials
i3 updates

& settings

invite friends
email addresses

2dd | more »

orkut  Aboutorkut  Blog | Safety Center | Privacy  Terms | Help

New! Have a question you'd like to ask a friend or group of friends
on orkut? want to seek and share advice, knowledge,
recommendations or plans in private? Try ask friends, click here »

my communities (29)

Complex Social

Networks Networking

(1,267 Entreprensur
(3,153)

Social capital  Multi-Agent
(439) Systems
(254)

view al| | manage

€ Internet | Protected Mode: On
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Weblogs Cumulative; March ID003 - March 2007

Cwveer 70 Million ‘Weblogs Tracked

Biogosghers growih remains strong with owver
120k blogs being created every day.

[

\® Technorati
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PERSON OF THE YEAR

Yes, you
You control the Information Age.
Welcome to vour world.
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Percentage of global respondents who visit and/
or contribute to social networking or UGC sites.

50
45
40
35
30
25
20
15
10

5

Percent

social networking UGC site

W United States Japan
Australia M United Kingdom
I Germany [] Contribute

Source: IBM 2007 Digital Consumer Stuay.

A26% US and 20% UK contribute to SN sites.
[YouTube 32% find contents following
recommendations from friends]
A Advertisers bypassing agencies
[Current.tv pays $1000 for viewer created
ads that they use]
A Companies bypassing agencies and working
directly with consumers
[CondeNast has a poll of 10,000
consumers]
AOpening for aggregators

Do you want to see the future?

Look @ MySpace arkéhceBook
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from Impression to impact

If consumer attention fragments measures have to change to be relevant

/ /Q/@ A I\/I}'cﬁ) trackingc from sampling to real time
@O/&/Micro / Individual targeting;, personalization
RN | | -
PEN\4 o// A Customization with automation[later in this

session]
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Time horizon for shift from impression-based to
impact-based advertising.

D

48% 3 years

33% 5years
13% Shift already started
7% Never
5% 1 year

Source: IBM 2007 advertising industry executive interviews and
panel discussions.

2/3 expect 20% of advertisement
revenue to shift from impression to
impact based formats

aSl adzaNBa NBf Ho-SR
many formats have little sense in
environments where you can interact
(Second Life) , network or trigger
events.
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& Welcome to AdWords - Windows Internet Expl_orer

—

@I\‘/I 4 | http://adwords.google.es/select/Login

e | ‘?| X | | google adwords

W ' Welcome to AdWords

»
I’.} - m > s w |-k Page v {Cf Tools

| Google

AdWords

Advertise your business on Google

Mo matter what your budget, you can display your ads on Google and our
advertising network. Pay only if people click your ads.

Your ads appear beside People click ...And connect
related search results... your ads... to your business

Your ad here
See your ad on Google
[l and our partner sites.

ALY OUT- Com pany-site. co

Learn about AdWords

How it works You create your ads
You create ads and choose keywords, which are words
I or phrases related to your business.
Why it works Get keyword ideas

Your ads appear on Google

When people search on Google using one of your
keywords, your ad may appear next to the search
results. Mow you're advertising to an audience that's

i ot resl emeses already interested in you.

Costs and payment

You attract customers

People can simply click your ad to make a purchase or
learn more about you. You don't even need a webpage
to get started - Google will help you create one for free.
It's that easy!

Sign up now | MNext topics

English (US) — English (US)

Sign in to Google AdWords with your

Google Account

Email:

Password:

Sign in

| cannot access my account

Google § ™
Lle m= -
i s | A

Keywords are what people
search for on Google.

Google ==

Your ad appears beside relevant
search results.

& & Internet | Protected Mode: On

m

Today most inventory systems
involve few buyers and sellers.

Emerging platform players lead
by GoogleAdWords

Almproved inventory
management

APricing transparency

A Streamlined buying/selling
process

Almproved analysis capabilities

A Creation of large global
marketplaces

Panel expects 30% of advertisi

revenues to shift to open
markets in the next 5 years
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future scenarios

open

Open Ao
Exchanges Marketplace

N\ B\

Marketplace

: Consumer
Evolution

Choice

closed

N\

producers consumers
User Control

5 Two major factors :

A User Controt

Consumers select, flltel’
Ay 0SSN Onikx X
messages

A Marketplaces; From

closed to open markets
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Marketplace

open

closed

Open Ad
Exchanges Marketplace

N\ 1\

Consumer

Choice

producers consumers
User Control

evolution

New technologies are assimilated by
existing market incumbents who extend
their influence to UGC and ofte-one

markets.

ESADE

Business School



c
S Ad
© Marketplace
2
= \
O]
=<
3
= C
: onsumer
o Evolution Choice
3
T N\

producers consumers
User Control

open exchange

Shift from close distribution system to a
widespread use of ad marketplaces.
Reshuffle of power to exchanges that
control a sizeable part of revenues.
Inventory once available only to large
advertisers becomes open and available
to small buyers.
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c

S Open Ad
o © Exchanges Marketplace
&)
c |
= N\ N
Q
=
c
=

Evolution

™)

]

S

R\

producers consumers
User Control

consumer choice

T o remain relevant distributors must
offer more consumer choices like opt
in, permission marketing and targeted
messaging.

Opt-in information is combined with
behavioral analysis and more
sophisticated measures.
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Marketplace

open

closed

Open
Exchanges

N\

Consumer

Evolution Choice

N\ S

producers consumers
User Control

ad marketplace

Change in the backend systems towards
open exchange combined with
customers rejection of traditional
advertising models.

Consumers become involved not only in
the production with UGC but also in the
distribution with buzz/viral mk.
Measurement systems are dime and
Immediately impact the price of ads.
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ad marketplace experiments

Google

AdWords

Online:AdSense
Contextual advertising sold by Google on their
web sites

Cable/SatelliteAstaoundVie, Echo Star
Leverage Google dime on cable (Astound Me)
or on satellite (Echo Star)

Radio:dMarc(2006)
GoogleAdSensén the radio industry

NewspaperfrintAds(2007)
GoogleAdSensén the newspaper industry

nextrediurn®
Product placement for film and TV

blackarrew
Ad platform for the cable industry

ESADE
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http://www.blackarrow.tv/index.html
https://adwords.google.com/select/home

responses to Customer Choice

Popup messages while consumers are
watching of fasforwarding programs.

®

% Pay 1 minutes of free air times for every 5 spent
interacting with ads (response rates of 5%, gave
SUGAR MAMA ¢ ; : .
EARN AIRTIME IN YOUR SPARE TIME '\ away 9 mlnutes In the fIrSt year).
High definition ordemand movies with ads.
SI2NBC.com Programming available dme with ads.
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http://www.virginmobileusa.com/home.do
http://www.tivo.com/index.html
http://www.tivo.com/index.html
http://www.joost.com/

advertisng  \ technology>

a technology driven process?

New opportunities created by technology
Internet
AdsI2
Mobile Devices
X

Technology shaping the market
Auction platforms
UG Blogosphere, You Tube
Targetingg recommenders, profiling
Platforms for user interaction
FacebookOpen Social
Mobile ¢ The New Frontier

Shift from Product/Services to Platforms
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do you
want 1
million
dollars?
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N [ T F I. I X l“'l Buy /Redeem Gift | Member Sign In

Welcome m Browse Selection Start Your FREE Trial Free Trial Info
Have a special offer? Enter Code:

G.ve the Gift of Netflix Available from 1 month up to 12 months m

The Best Way
_to Rent Movies

FREE TRIAL (offer Details)
e You'll get free shipping both ways
e Watch classics to new releases to TV series

e Cancel anytime

Welcome | How It Works | Browse Selection | FREE Trial | Free Trial Info

Jobs | &S_S| Netflix Prize | Genres | Community Blog

Use of the Netflix service and this Web site of our Terms of Use and Privacy Policy.
© 1557-2007 Netfix, Inc. All ights reserved. U.S. Patent No. 7,024,381 and U.S. Patent No. 6,584,450, {101} USA
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N E 'I' I: l | X 1§’ Buy/RedeemGifi | Member Sign In

How It Works Browse Selection Start Your FREE Trial Free Trial Info

How |t Works (> piliit

Fast, Free DVD Delivery in about 1 Business Day Instantly on your PC

o Create your list We rush you DVDs ﬂ‘:‘é gg?cholcas %

of DVDs online from your list More added everyday *’

Owver 90,000 Free delivery
tltles_ e s
= = —
i <> 5__. 4
o -

Click “Play™ on your PC
Movies start in as little

as 30 seconds

Return a movie to get Keep each DVD
a new one from your list as long as you want

Prepaid return envelopes Mo late fees
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NETELIX

Home Rules Leaderboard Register Update Submit Download

NETELIX

E‘ ‘Recommendations § Friends § Quoue § Buy DVDs

Genres >  New Releases Previews Netflix Top 100 Cri

P;;c ies For You Welcome!

The Netflix Prize seeks to substantially
improve the accuracy of predictions about
how much someone is going to love a
movie based on their movie preferences.
Improve it enough and you win one (or
more) Prizes. Winning the Netflix Prize

or subversive gais improves our ability to connect people to

y from ’ the movies they love.

Read the Rules to see what is required to
win the Prizes. If you are interested in
it sspantd 1) joining the quest, you should register a
1'(;e~(7$'ﬂIdB€A | team.
startba ta_ You should also read the frequentiy-
1 BD, asked guestions aboutthe Prize. And
check out how various teams are doing
on the Leaderboard.

Good luck and thanks for helping!

Member Favorites
Easter Eggs

By Decade

By Studio

Maovies You've Seen

Give a friend
|  Netflix Home

® 1997-2006 Netfflix, Inc. All rights reserved.
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10% bette
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